“Where Luxury Meets Business,
Where Business is Based on Luxury”
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Luxury Business Institute introduces the:

23" Luxury Management Program
31. May - 30. June 2016
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Luxury Attitude

Negotiation in Luxury Business

Wine & Spirits
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Global Luxury Market
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Digital Approach in Luxury Business
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Negotiation in Luxury Business Wine & Spirits
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Branding in Luxury Business

23rd Luxury Management Program

Luxury Clients & Lifestyle
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Color Talks in Luxury Brands
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Luxury Attitude
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06.30 THU  7:30pm to 9:30pm
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23rd Luxury Management Program
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